Where your perfect client is and

where she wants to go?

What are her pains and frustrations? What N UW What she wants? What are her goals and desires?
makes her stay awake at night? How she defines success?

AVOID
SEEKFOR

What fears, obstacles and worries she has? What are her dreams and aspirations?

What keeps her from achieving her dreams?

SOMEDAY
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How do you
want to be
seen?

We make choices based on
emotion and the meaning
something has in our lives. Let’s
get to the core of it.

What do you want people to think,
feel and say about your brand?
Think as your client. How should she

answer this questions?

1. What positive emotions you want
to elicit or what emotions you have
the cure for?

2. What are the symbols that signal
to them you are the person they are
looking for and make them feel like
that?

3. How they want to be seen and
how you help build the image they

want to show to the world?

WHAT IT DOES HOW CAN |
FOR ME? DESCRIBE IT?

[BENEFITS] [WHAT YOU DO]

FACTS AND SYMBOLS

CORE
PROMISE

BRAND
PERSONALITY

HOW [T MAKES HOW IT MAKES
ME LOOK? ME FEEL?
[IDENTITY] [EMOTIONS]
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How do you want to be seen and remembered

LOOK & FEEL | Visual references
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